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BY JESSICA IAVAZZ| 


Halloween, 
midterms, 
elections... 
Scary! 


his month we celebrate one of my favorite holidays of the year — Hal- 

loween. With it’s bewitching conditions, this holiday gives everyone 

the opportunity to play tricks, get treats, and don a disguise as we cel- 

ebrate spooky souls and making it through our midterms. In this is- 

sue, DIG takes you behind the scenes of the holiday, giving you a look 
at the way a local Halloween haunt has been frightening its guests for years 
and what goes into the haunted house’s creation. For an extra treat during this 
month of spooks, pop in one of my favorite Halloween flicks, “Hocus Pocus” (I 
play it on repeat every day during October!). 

Also, a very important issue in this month’s magazine is the upcoming elec- 
tion. DIG looks into important nonprofit, nonpartisan organizations that get 
young people to vote, and I encourage everyone to go out and let their voice be 
heard this year. For some of us this is our first Presidential election we can be 
a part of, so make sure you register (there is still time — the deadline is Oct. 20) 
and GO VOTE on Tuesday, Nov. 4! A few students voiced their opinions on the 
campaigns in this issue. 

We also have a preview this month of the women’s volleyball team, a profile 
on comic book artist and alum Chris Bachalo and some suggestions on where to 
celebrate this October's haunted holiday (That’s me and my parents celebrating 
one year at Disneyland). Make sure you check out DIG Mag Online for a profile 
on Southern California’s female rock’n’rollers Civet and more exclusive online 
features too. 

And don't forget on this All-Hallows Eve, you can use the advice of my favor- 
ite flick and use iodized salt to ward off witches, zombies and old boyfriends. 
After all it’s just a bunch of Hocus Pocus ... Happy trick-or-treating! 


Help the DIG legend live on! 
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Opinion 
Students make their presidential 
picks for the 2008 election. 


In-Depth 
Just how valuable is the student 
vote to the candidates? 


Sports 
Coach Gimmarillo looks ahead at 
the ’08 Women’s Volleyball season. 


Cover Story 

Mike Terry takes DIG behind the 
scenes of one of the biggest local 
haunted houses, Terry Haunt. 


Calendar 
Your guide to concerts, on campus 
events and local happenings. 


With a solid 
foundation, The 
Beach looks to 
continue to have a 


successful season 
under the watchful 


eye of Coach 
Gimmillaro. 


Alumni Profile 
A look at the artwork of CSULB 
alum Chris Bachalo. 


Scene 

A new bar opening in HB and 
Halloween hot spots in Los An- 
geles and and Long Beach. 


Opinion 


_ “Probably Obama. 
.) As far as his policy > Mason Green 
“~*~ and things that he Senior Geology 
My ly and Political 
~ stands for, | agree Science major 
with him and | 
think that it’s time 
“that we really went 
= forward with the 
7) change that we 
m™ need to see.” 


AN, 


“John McCain is really the only way to get 
_ Stuff done in Washington right now. Barack 
Angela Tafoya Obama has great ideas ... but | think McCain 
ae iS really the only way to get things done.” 


»» Who are you 
voting for? 


really believe in the two 
party system. | think you “Obama V Jordan Matlock 


should vote for who you all the way! ne eitesieiody 
believe in.” ... With the , 


< Aarian Tott things that 

rian Totten 

Senior Political Science [McCain and 
major Palin] say, 


it’s going to 


be another 
< Summer 
ane four years 
=| Junior of what 
Bi) Anthropology we've had.” 
| major 
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“’m not voting for anybody. [The 

ee candidates] might have some nice 
“Obama, because traits here and there, but personally, 
McCain supported = EG tiie 
95% of Bush's — 
actions. If he got into 
office, it'd just be a 
repeat.” 


Bella Santos 
Freshman 
Journalism major 


> Jamie Fontaine 
Junior Studio Arts and Art 
Education major 


a. © 


A Steve Alviso 
Junior International Business 
and Chinese major 


www.Ibtransit.com or call 562.591.2301 
Mon.-Fri. 7am-6pm, Sat. 8am-3pm 


Beach Transit buses and Passport shuttles with your 
current CSULB student, faculty or staff I.D. 


Enjoy unlimited rides 7-days, 365 days a year on Long | Want to get connected? Check us out at 


*Offer not available on Long Beach Transit AquaLink or AquaBus boats. You must be a currently enrolled student or a currently employed 
faculty or staff member of California State University, Long Beach (CSULB) and must produce a valid CSULB 1.D. when boarding Long 
Beach Transit buses and Passport shuttles in order to participate. All CSULB |.D.'s must be swiped through the bus farebox when you board. 


LONG BEACH 
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By Jessica lavazzi 


here will you be four years from now? If you 
just started college, you will be graduating 
soon, looking for a job and _ probably 
supporting yourself without any help from 
your parents.What about in eight years from 
now? You will be 26-years-old, maybe looking to settle down if 
you haven't already, getting married and starting a family. The 
way you live and all of the decisions you will have to make in 


your life will be affected by who the President of our country 
is. In the past, young people’s political voices have not been 
considered important and we are a demographic that is often 
overlooked. 

But now in this upcoming election, our opinions are valued 
more than ever and a few nonpartisan, nonprofit organizations 
believe that America’s youth will be the deciding factor this year. 
YOU should be a part of this decision. 


llustration By Bryan Walton 
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Rock the Vote 


Blending young people, politics and popculture, this organization 
was founded nearly 20 years ago in response to a wave of attacks 
on freedom of speech and artistic expression. Now Rock the Vote 
(RTV) works with artists ranging from Snoop Dogg to Sheryl Crow 
using new technologies to register young people to vote and get 
them involved in the political movement and the issues that affect 
their lives. 

“Eighteen years ago when we were founded we were getting 
people to register through1-800 numbers,” said RTV spokeswoman 
Stephanie Young. “Now we're on Facebook, we're on MySpace, 
we're on lots of different organizations’ websites, we have a 
mobile program where we are texting. Technology is a huge part 
of our outreach and its definitely changed the ways we talk and 
communicate with young people over the years.” 

Not only is RTV reaching you on the Internet and your cell 
phones, they are on the streets and college campuses bringing 
everything straight to the young people. On Sept. 13 they kicked 
off their mobile road show “Road Trip,” featuring concerts by RTV 
artists as well as voter registration and education. They also have 
“Rush the Vote,” where sororities and fraternities nationwide 
compete to register the most voters on at their university. And 
even if you are not in the Greek system, RTV and Declare Yourself 
teamed up with MySpace to bring you the “Ultimate College 
Bowl” where colleges compete against each other for the most 
voter registrations to win a Death Cab for Cutie concert at the 
winning campus, as well as scholarship money, Guitar Hero 2 
or a trip to Philadelphia. With all these engagement efforts and 
incentives, RTV has registered more than 1 million young voters 
and counting. 

“Rock the Vote’s target is 18 to 29-years-old, and we definitely 
feel this demographic has been left out in this country, politicians 
have usually ignored us, media definitely ignores us,” Young 
explains. “It’s basically that we haven't been represented and Rock 
the Vote very much wants to be a representative for young people 
in this country because their voices should be important and they 
should be heard.” 


Check out www. rockthevote.com for more information 


Declare Yourself 

Beginning in 2003, this organization works to empower and 
encourage every eligible 18-year-old to register and vote in our 
nation’s primaries and elections. More than just getting young voters 
to vote, Declare Yourself (DY) wants voters to find their reasons to vote 
and is trying to reach their goal this year of registering over 2 million 
people. 
“All of our targeted efforts bank on the engagement of young 
people. It’s being on Facebook and having those ground-level fan core, 
street team, website and our blog and all of the social networking we 
do and everything we do on the ground is meant to kind of engage 
people. Not just to register them to vote, but to get them involved 
on another level because that’s the whole point,” Diana Nguyen, 
associate director of DY, said. “Declare Yourself at our core is based 
on the Declaration of Independence and it’s about seeing it as an 
evolving document and getting engaged and being a patriot.” 

Teaming up with everyone from Yahoo! to Google and MySpace to 
American Eagle Outfitters, Declare Yourself works with top celebrities 
and figures in the entertainment and sports industries to promote 
youth voting. Actresses America Ferrera and Hayden Panettiere are 
two of their official spokespeople, they have a long laundry list of 
celebs that are “Friends of the Project,” they have had a special “The 
Hills” episode and many famous people also grace their PSAs, most 
recently the provocative Jessica Alba campaign. 

“She [Jessica Alba] actually came to us on her own accord, it wasn't 
like her publicist called us or anything. It was really like she is so 
involved in this election and she cares really deeply and she basically 
wanted to do anything,” Nguyen explains. “That was such an 
incredible and difficult shoot, it wasn't sexy at all, it was really intense 
she went to this really deep emotional vulnerable place to convey the 
emotion of being silenced and she just happened to be in black tape.” 

With controversial print campaigns gracing our magazines and 
partnering with Internet companies that we use every single day, 
Declare Yourself has covered all its bases and is reaching out to all 
types of niche groups to get young people's involvement and are 
making sure they are not leaving anyone out 

“This election is going to be decided by young people. I definitely 
think that any hesitance to think that young people aren't going to 
show up onelection day or before election day, voting early or absentee, 
people are going to be eating a lot of crow, its’ just wrong,” Nguyen said. 
“This generation is so deeply engaged and it's transferable. Politics is 
so heavy in social networking and it’s so in the mix on celebrity blogs, 
it’s on the tips of celebrity tongues, it’s on the minds of young bloggers 
and young writers and everyone.” 3 

Log on to www.declareyourself.com to get involved. 


Star Speakers 
Jessica Alba (left) and 
Christina Aguilera (right) 
have appeared in PSA‘s 
encouraging America's 
youth to become politi- 
cally active. 
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Volleyball 
Matchups 


Oct. 11 
Playing UC Santa Barbara 
at The Pyramid, 7 p.m. 


Oct. 21 
Playing Notre Dame at 
The Pyramid, 7 p.m. 


Oct. 24 
Playing UC Davis at The 
Pyramid, 7 p.m. 


Oct. 25 
Playing Pacific at The 
Pyramid, 7 p.m. 


team was the first team in women’s 
volleyball history to go a perfect 36-0 
en route to the NCAA championship. 
Yet Gimmillaro continues to strive for 
improvement. 

“There's a huge difference between 
satisfied and happy,’ Gimmillaro said. 
‘Tm happy to see these young people 
everyday. They are very engaging and 
will be successful in whatever they do, 
solamhappy just to see them everyday. 
Satished, we were the first undefeated 
team in NCAA history andIm not even 
sure I was satisfied that year.” 

Its this attitude that keeps 
Gimmillaro anticipating each new 
year and the challenges a new season 
and new team bring. Entering his 24th 
season, Gimmillaro knew this year’s 
team would be tested after losing a 


large group of players to graduation. 

“This year we have to make up for the people who left, but that 
is generally the case,” Gimmillaro said. “But lam very happy with 
the people who have to play bigger roles, and the young players 


No. 1 
Caitlin Ledoux 
Freshman Outside 
Hitter who’s lead 
ing the team in kills 
with 135 through 
12 games. 


No. 15 


Lauren Minkel 
Freshman Defensive 
Specialist. She’s 
sharing time as a 
freshman at the 
pivotal defensive 
specialist position. 


Leading the Team 
Head Coach Brian 
Gimmillaro is entering his 
24th year at Long Beach 
State. 


who have come in have to contribute. We're not big enough to 
be imposing, so the effort, the style and the execution has to be 
even better. I think it is even more exciting, it’s a very satisfying 
challenge to coach a team like this.” 

Gimmuillaro is looking for strong play from veteran players like 
Qunicy Verdin, Iris Murray, Nicole Vargas and Naomi Washington 
to not only provide guidance, but to lead by example for the young 
players who are already shining brightly this season. 

“We are really lucky to have the young players that we do,” 
Gimmillaro said. “Caitlin Ledoux is one of the better outside hitters 
in the country as a freshman, Lauren Minkel is playing fantastic, 
Ashley Lee is very exciting to watch play. Cat Highmark is, I believe, 
the best setter in the freshman class in the country.” 

With a solid foundation, The Beach looks to continue to have a 
successful season under the watchful eyes of Coach Gimmillaro and 
evolve once again into a contending team. Despite disadvantages 
in size and experience, Gimmillaro will look for success from his 
team not only in winning matches, but in its dedication. 

‘A dedication to improvement will be the most important factor 
this season,” Gimmillaro said. “People like to play, but the day inand 
day out of commitment to improving is really difficult. People who 
can take on responsibility not as a weight, but as an opportunity 
tend to have a sense of freedom and learn quicker and develop 
faster, and that is what I hope our team can do this season.” 


~~ 


t 


No. 12 No. 3 

Ashley Lee Cat Highmark 
Sophomore Outside Freshman Setter. 
Hitter. She’s Named the Gato- 
second in total digs rade Arizona player 
and assists this year, of the year her senior 


and leads the team 
in aces. 


year; sharing time at 
setter this season. 
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By Lauren Darmody 


ayrides, bobbing for apples and 

trick-or-treating? Puh-lease. For Hal- 

loween you'll become terrified while 

going on ghost tours, trying to catch 

your breath in haunted houses or 
finding out that the person you were dancing 
with at the costume party looks even scarier 
after they take off that clown mask they were 
wearing. 

Though ghosts, goblins, and skeletons might 
scare you during this time of year when the 
weather has gotten cooler and the darkness falls 
earlier and earlier each day, this spooky holiday 
has become a way of life for Michael Terry, and 
he’s even showing Knott’s Scary Farm and Uni- 
versal Studios a thing or two. 


Just the beginning 


Michael Terry, the founder, of..Terry,.Haunt, 
got the idea to create his own haunted house 
when rumors of tainted candy showed up on a 
local news broadcast in 1997 warning parents 
not to take their children trick-or-treating. 

Because of his children being so upset think- 
ing that their holiday was ruined, he decided 
he would assemble a haunt.where.they.could 
scare their friends. Little did he know that the 
construction of the haunt for this one-time oc- 
casion would lead to him doing it every year up 
to this day. Ever since, he has been creating the 
haunt each year with its own theme to attract 
neighbors, friends and the general public. 

When I have attended haunted houses and 
haunted trails during the Halloween season in 
the past I couldn't help but wonder, how does 
someone actually get into this business? Now 
knowing that Terry began it out of the love 
and devotion for his children because he didn’t 
want them to miss a year of this holiday, it’s 
not as freaky. But seriously, what kind of person 
wants to scare people and build a structure so 
frightening that people would become fearful 
of these ideas surrounded by Halloween? Soon! 
found out that Terry has been interested in this 
topic his whole life. He said as a child his favorite 
thing in the world was Disney's Haunted Man- 
sion and that he was obsessed with the ride. 

“L have always had a ‘theatrical flair,” Terry 
said about why the concept of the haunt is so. 
appealing to him. “Halloween is the one occa- 
sion that really lends itself to that side of me. 
Lighting, sound, special effects all combine to 
create the perfect mood and scene that without 
a big stage is almost impossible to pull off with 
any other production.” 


What is the Terry Haunt like? 


When Terry first started creating these haunts, 
there were only a handful of individuals 
that helped him out. Now they construct an 
8,000-foot maze in about three days using 
aspects like sound, lighting, special effects 
including fog machines and pneumatic 
animations to make it realistic. 

Terry Haunt has a cast and crew of 
about 100 people that help construct 
and put on the haunt. Some of the 
cast and crew are friends such as Bert 
Citizen and Monique Johnson who 
have dedicated their time to putting it 
together during the last 10 years. Terry 
said that the majority of the cast are 

members and family of the Loara High 

School band program, located in Ana- 

heim, which their proceeds support. 

“The first few years they were construct- 
ed at our home, each year getting bigger and 
better,” Terry said about the location of the 
haunt. “We reached a point where the struc- 
ture had grown out of our garage, down the 
driveway, all over our front lawn, into the 
neighbors yard and into our backyard. We 
were blowing circuit breakers all over the 
place, and traffic was a nightmare for our 
neighbors. We had to move it out of the neighborhood at that 
point and into a bigger facility.” 

Terry said they are constantly told that they surpass the 
quality and scare of some other big companies like Knott’s 
Scary Farm and Universal Studios Hollywood Halloween 
Horror Nights. 

‘Actually, we had a group of Knott's management go 
through last year taking notes on some of the things we 
were doing,’ Terry said. “It was quite a compliment.” 

For me, | wouldn't want to spend more than one minute 
in a haunted house like that so it’s good to know how long 
you'll be tortured for while walking through the haunt. 

“Everyone scares differently,” Terry said. “Some people 
stop dead in their tracks, and inch forward, which could end 
up taking a good portion of the evening. Some people run, in 
which case they are done in five minutes. On an average, I'd 
say the show is a reasonable 15 minute adventure.” 


Ok, | want to go ... tell me more 


Even though you can begin to walk the haunt during the 
last week of October, the day of Halloween seems to be a bit 
more special. Terry said that the visitors arrive on the 31st in 
costume and are more in the spirit than the other days. He 
said that they even have people showing up in hearses and 
limos on Halloween. 
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“We are very scary, and little ones can be 
quite terrified by the experience,” Terry said while 
suggesting anyone under the age of 12 be ac- 
companied by an adult. 
Even though you may walk out of this 
experience not being able to sleep or eat 
for three days, you'll know you did some- 
thing good because all proceeds of the 
$5-7 admission charge go to benefit the 
kids and families involved in the Loara 
High School band program. 
“[Halloween] is the one time a year 
Where you can be anything you've ever 
dreamed, and can act it out without re- 
percussion,” Terry said. “The fantasy is the 
appeal. As far as being scared, we all love 
to be scared — when deep down we know 
that we are in no real danger. 
So before you head off to your extrava- 
gant Halloween parties or the bars dressed 
up in your costumes for the week of Hal- 
loween or on Oct. 31, try and drop by Terry 
Haunt. This year’s theme is “Clownz” and 
make sure to remember one note of ad- 
vice: “Touch nothing, and nothing will 
touch you.” 
Go to www.terryhaunt.com for more 
information and the location of Hallow- 
een 2008's haunt. 
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A FEMME FATALE ROCK BAND THAT 
DEF NATELY HAS WHAT IT TAKES TO 
PLAY WITH THE BOYS. 
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Women’s Soccer vs. 
Pacific, @ George 
Allen Field, 12 p.m. 
We Shot The Moon 
@ Chain Reaction, 
7:30 p.m., $12 


12 


Women’s Soccer vs. 
UC Irvine @ George 
Allen Field, 12 p.m. 
LAM Ghost @ The 
Glass House, 7 p.m., 
$10 


19 


Justin Nozuka @ 
The Glass House, ¢ 
p.m., $13 


26 


Women’s Soccer vs. 


CSU Northridge @ 


George Allen Field, 

12 p.m. 

Senses Fail w/ 
Dance Gavin Dance 
@ The Glass House, 6 
p.m., $15 


Student Art Exhibits 
and groups @ Stu- 
dent Art Galleries 
Rancid @ The Music 


Box at The Fonda, 7 
p.m., Oct. 1-4, $23 


The Mars Volta 
Detour Festival 200 


7 8 


13 


14 15 


Design Event: The Mest@TheGlass Jay-Z @ The Hol- 
Prague Experience House,/p.m.,$15 —_ lywood Palladium, 8 
@ Campus Design Weezer w/ Angels ___p.m., $150 
Gallery, 10a.m.to5 and Airwaves @ The The Academy Is... 
p.m., free admission Forum, 7:30 p.m., w/ We the Kings 
$54.50/ $26.50 and Carolina Liar 
@ HOB Sunset, 7:00 
p.m., $20 
20 21 22 
Cole Conservatory Women’s Volleyball Bayside w/ The 
of Music, Composi- vs.NotreDame@ Matches @ The 
tion Studio Recital The Pyramid,/p.m. Glass House, 6 p.m., 
@ Gerald DanielRe- TechN9ne@Key $15 
cital Hall, 8 p.m. Club L.A., 8 p.m., $28 Everlast @ The Roxy, 


8 p.m., $18.50 


27 


Career Developmen 
Internship Week 


Jack’s Mannequin 
@ Troubadour, 7:30 
p.m., $27 


Against Me! @ The Wilfern, 8 p.m, 


Women’s Volleyball Gavin Degraw with 

vs. GSU Northridge, Charlotte Some- 

@ The Pyramid, 7 p.m. times @ HOB Sunset, 

Opeth, @ The Wiltern, 8p.m., $26 

7:30 p.m., $22 New Kids On the 
Block @ Staples 
Center, 8 p.m., 
$77.50/ $37.50 


*\ Cobra Starship w/ 


2 


Men’s Water Polo 
vs. UC San Diego, @ 
Campus Poll, 7 p.m. 
Ben Kweller @ Trou- 
badour, 8 p.m., $20 


Fall Job Fair, @ 
University Student 
Union Ballrooms, 12 
p.m. to 4 p.m. 


16 


Norma Jean w/ 
Haste The Day @ 
The Glass House, 6 
p.m., $18 

Tegan and Sara @ 
The Music Box at the 
Fonda, 7 p.m., Oct. 
16-19, $33 


23 


Chiodos w/ Silver- 
stein @ The Wiltern, 
6:30 p.m., $23.50 
Hellogoodbye @ The 
Glass House, 6:30 
p.m., $15 


30 


‘orever The Sickest 
Kids @ HOB Sunset, 
8:30 p.m., $15.49 
All Time Low, @ 
Ventura Theatre, 7 
p.m., $15 


F 
3 


Women’s Soccer vs, 


UC Davis, @ George 
Allen Field, 3 p.m. 
30HI3, @ Chain 
Reaction, 7:30 p.m., 
$12 


10 


Panic at the Disco w/ 
Dashboard Confes- 
sional, Plain White T’s 
and The Cab @ Staples 
Center, / p.m., $39.95/ 
$29.95 

Facing New York @ 
Troubadour, 8 p.m., $10 


17 


The Roots w/ Gym 
Class Heroes @ The 
Hollywood Palladium, 
8 p.m., $34 

The LBC (Sublime 
Tribute) @ The Knit- 
ting Factory, 8 p.m., 

10 


24 


Women’s Volleyball 
vs. UC Davis @ The 
Pyramid, 7 p.m. 
Tiger Army @ The 
Grove of Anaheim, 8 
p.m., $22 


31 


Rise Against w/ 
Alkaline Trio and 
Thrice @ The 
Hollywood Palladium, 
7:30 p.m., $33 


4 


Go 00 Tae isa 


Ss 


Latin American 
Studies Film Series, 
directed by Rodrigo 
Triana @ William Link 
Theatre, 7 p.m. 

Detour Festival w/ The 
Mars Volta and more, 
@ Downtown L.A., 12 


p.m., $40.50 
11 


Women’s Volleyball 
vs. UC Santa Bar- 
bara @ The Pyramid, 
7pm. 

Sara Bareilles @ 
The Wiltern, 9 p.m., 
$25 


18 


Men’s Water Polo 
vs. USC, @ Campus 
Pool, 12 p.m. 

Four Year Strong @ 
Chain Reaction, 7:30 
p.m., $12 


25 


Women’s Volleyball 
vs. Pacific @ The 
Walter Pyramid, 7 p.m. 
Mickey Avalon @ 
Canyon Club, 9 p.m., 
$24 


4 
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By Ericka Franklin 


al State Long Beach prepares students for success. And 

while those majoring in business or teaching seem to 

have a clear cut path after graduation, some majors 

have a lot more risk involved. One that immediately 

comes to mind is art. The difficulty in gaining a job in 
art or illustration after graduation deters many inspiring artists 
away from the major, but CSULB alumnus Chris Bachalo wasn’t 
one of those people. 

“Yes, I guess you can say I defied the common stereotype as the 
starving artist,” Bachalo said. 

At age 15, Bachalo took a career aptitude test that suggested he 
become an actor, carpenter or artist. After eliminating becoming 
an actor from his short list, he was left with a pretty simple choice 
between artistry and carpentry. 

He chose artistry. His choice was reaffirmed in high school 
when he attended a class with his friend. 

“One day I had an open period and I decided to sit in on his 
class,” Bachalo said. “I asked is this all you have to do, draw spheres 
and shapes? I thought, ‘This is great!” 

With a career in mind, Bachalo sought the guidance of his 
parents for further instruction on what to do now that he 
knew what he wanted to do with his life. Like most parents 
who hear their children utter life plans such as artist, painter 
or illustrator as career goals, they were a bit hesitant to sign 
on. 

“That idea [to become an artist] was far out in left-field,” 
Bachalo said. “I can’t say that they were real supportive. They 
didn’t say no, they just always encouraged me to have a ‘Plan B.’ 
They were worried about the cliché, they didn’t want me to be a 
starving artist and have to take care of me.” 
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Bachalo decided that the best way to attain his goal of 
becoming an illustrator was to attend college. Bachalo enrolled 
in the illustration program at CSULB and realized that the 
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school could offer him exactly 
what he needed to make it in 
the comic book industry. 

“[CSULB] made me a better 
artist,” Bachalo said. 

One particular class that 
gave Bachalo a head start was 
an open course. Since he knew 
exactly what field of art he 
wanted to go into, he focused on 
comic illustration. However, that 
didn’t keep him from discovering 
other aspects of art to make his 
portfolio stronger. 

Looking back at his CSULB 
experience he _ said,“[My 
training at CSULB] has given 
me more opportunities in the 
field. 1 have a very broad set of 
skills that I have to work with 
as a result. When I’m working 
with drawing pictures and stuff 
I still reflect on certain skills 
that I learned there. I really 
benefited from going to school 
and learning the trade.” 

After graduation, Bachalo 


Unlimited” in 1994 that gained 
him his highest notoriety. Based 
on the popularity of that first 
issue of “X-Men Unlimited,” 
Bachalo was asked to work at 
Marvel Comics. 

At Marvel, Bachalo has 
worked on a variety of titles, 
such as co-creating “Generation 
X” and working on “Uncanny 
X-Men,” arguably the most 
popular title in the comic book 
industry at the time, as well as 
currently working on “X-Men.” 

Bachalo has also recently 
expanded his illustration work 
to other mediums. 

“Right now I just finished 
trading cards,” Bachalo said. 
“I worked for Nintendo DS to 
help develop an alien game, 
and another game I can’t really 
talk about.” 

Department store Neiman 
Marcus even called on his 
expertise, and Bachalo was 
able to showcase his skills to a 
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wasted no time jumping into 
the comic book industry. In just 
six months time he had landed 
his first major gig, penciling 
“Sandman” for DC Comics. 
Soon after, Bachalo was hired 
by DC for his first permanent 
work, as the artist of “Shade, 
The Changing Man,” written 
by Neil Gaiman (Beowulf, 
Stardust). 

“Tt felt great. I didn’t feel it 
was real and it was happening 
so fast,” Bachalo said. 

Throughout the early and 
mid-9os, Bachalo continued to 
work for DC, but it was his work 
on the first issue of “X-Men 


artist.” 


wider audience. “They wanted 
a comic book strip kind of art 
so that was really easy for me,” 
Bachalo said. 

Becoming an artist might 
have seemed like a dream at 
one point for Bachalo, but it’s 
his reality. It is the reality that 
defies the stereotypes of artists 
and the reality that keeps his 
family healthy and happy 
while he continues to follow his 
dreams. 

“I just love art,” Bachalo 
said. “It brings pleasure to my 
life.” 2 

Dale Johnson contributed to 
this story. 
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Halloween Haunt Spots 


>> WATCH PEOPLE RIDE A MECHANICAL BULL 
AT THIS COUNTRY- THEMED BAR IN SURF CITY. 


By Lauren Darmody 


n the September issue I gave you some 
ideas of where you could go in Long Beach 
that were close to campus, to let stress 

H out from the whole “back in the school” 

# routine. Assuming that you're all settled 
and back in the swing of things, why not ven- 
ture out of Long Beach? Knowing that Cal State 
Long Beach is a commuter campus, I tried to 
think of a fun bar to check out for people who 
don’t necessarily live in Long Beach and people 
who are willing to drive 15 minutes out of the 
congested city to a beachy environment to 
hang out. 

Main Street in Huntington Beach is located 
in downtown and is right on the water. It has 
a similar appeal to Second Street in Belmont 
Shore because of the variety of shops, restau- 
rants and bars to explore. With many more 
tourists and a lot of cool ocean breezes, it’s a 
popular destination for the drinking age group. 
The restaurants turn into bars around 10 p.m. 
and don’t permit anyone underage to even 
come in. 


If you haven't already, check 
out the 14th Annual Halloween 
Terrorfest at the Queen Mary 


Black Bull Chop House, restaurant by day, 
bar by night, is the talk of the town since open- 
ing in April. Located on Walnut Avenue off of 
Main Street, you can expect a line around the 
corner during the weekends (and a $5 cover 
charge) but it’s where the best-looking people 
go and is the largest venue in the area. There 
are quite a bit of locals, but there are also a lot 
of people from other places, even internation- 
ally. You'll be let in whether you're casual or 
dressy to a rather large social setting of a dif- 
ferent range of age groups, but the majority 
around 23 or 24-years-old. “The Bull” — as the 
regulars call it — is dimly lit inside and is spa- 
cious with a long bar in the main room and 
tables on the side for people to sit. Further into 
the bar is a dance floor with tables and a DJ 
who plays great music for dancing from a wide 
variety of artists. There is also another bar in 
the back near the dance floor so you don’t have 
to push your way toward the front of the bar to 
refill drinks. 

“We basically stand out from every bar on 
Main Street because we have a mechanical bull 
that everyone rides,” said manager Kris Mar- 
tin. 

I've seen people at their finest jump on the 


bull to try and stay on as long as they can in 
front of dozens of other people. I'm not sure 
why this cowboy scene fits so well in Surf City, 
but it does, and I’m not complaining because it 
adds a whole new atmosphere and diversity to 
the beach town. 

BBCH has happy hour from 4 to 7 p.m. Mon- 
day through Friday, with Tuesday being happy 
hour all night (drinks are cheap!). They also 
have a country night on Wednesdays starting 
at 6 p.m. Martin said that they currently don’t 
do any specials on weekend nights but are 
considering a “College Night” for Thursdays. 
Reminder: This bar is 21 and over, so for all you 
young ones out there, your time will come! 

If you're not there for the drinking and 
dancing they have a great menu that includes 
steak, seafood and a whole lot of BBO grub. 

If Main Street sounds like it could be in your 
Halloween plans, each bar, including BBCH will 
be doing something for Oct. 31, so come dressed 
up in your costumes and see what's in store! Oh 
yeah, and make sure you stand in line to ride 
that bull! ' 


LOS ANGELES 


In their “Live Your Worst Nightmare” theme, “Halloween Horror Nights” at Universal 
Studios will pair Hollywood's top entertainment scenic and special effects artists with 
a cast of thousands to create terrifying new experiences, including a “Terror Tram” 


called Shipwreck. With rumors of 
the ship being haunted, it is the 
perfect fit for a haunted maze for 
Halloween. The site explains that 
it’s perfect for these scary nights 
because you can navigate closed 
corridors and dark hallways of the 
ship. For $34 you'll have access 
to terrifying mazes throughout 
the vessel, hear the music of live 
bands aboard the ship or at Pur- 
gatory Park, and the three level 
dance floor in the Exhibit Hall. 
Shipwreck 2008 runs from Oct. 3 
through Nov. 1. 


excursion that will include a stopover at the infamous Bates Motel, a new scare zone 
based on the movie “The Strangers” and a bloodcurdling new “Nightmare on Elm 
Street” maze. It runs from Oct. 3 until Nov. 1 and admission is $54. Log onto 
www.UniversalStudiosHollywood.com for more information. 
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